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KwvoTavTivog
KapaBaoiAng

O Kwv. KapaBaociAng eival l'ewndévog - EniotApovag Tpo@pipwyv and@poiTog Tou
AploToTEAEIOU lavenioTnpiou ©ecodAovikng Pe eninA€ov onoudég otnv AyyAia
(MSc, MBA) otnv emoThAun Tpogidwy, Quality management, dioiknon enixelpnoewyv Kal dlaxgipion
KalvoToudiag. ApaoTnpionoleiTal neplocdTepa and 25 xpdvia otn Bioynxavia TpoPiywy Téco oTnv EAANGSa
600 Kal o€ dIEOVEG eninedo e KUPIO AVTIKEIMEVO TOV OXEDIAOUO KAl avANTUEN Tpogiuwy, TNV €peuva, Tn
diaxeipion noldTNTAC KAl AoPAAEIAG NPOTOVTWY KAl TN VouoBeoia Tpo@iuwy.

‘Exel epyaoTei oTIC €Talpiec Knorr Bestfoods, Unilever, The Coca Cola Company, Elbisco kKAn., otnv EAANGSa
Kal oToO eEwTeEPIKO o€ enITENIKEG B€oelg oTo R&D, Technical & Quality Management. ZUMUETEXEI WG OMIANTAG
- eKNAI®EUTNC eni €10IKWYV BEPUATWY OXETIKA PE TNV TEXVOAOVYIA, MOIOTNTA KAl UYVIEIVA TPOPiUwy, TO Innova-
tion management kai Ta food systems 1600 ce navenioTnPiakd 1Id3pUpaTa 600 KAl 0€ NOAAA eKNAIOEUTIKA
npoypdupaTta. Eivar yéAocg Tng Eniotnpovikng Emitponng Tou XEBT yia Tn vouyoBeoia Tpopidwy, HEAOG TWV
TEXVIKOV ENITPOMNWYV A&IOAOYNONG KAIVOTOUWY TPOPIUwY oToug dlaywVviououcg Ecotrophelia, “Trophy - Toopn
Challenge, MITeF CEE, kKaBw¢g Kal eknpdownog Tng Brouynxaviag Tpopiywy otny opdda gpyaciag yia tnv
Agipdpo Enegepyacia kal Zuokeuaoia Tng EAANVIKAG TexvoAoyikng MAatpdpuag “Food for Life”.

Me Tnv 1816TNTA Tou w¢ Lead Assessor of Quality Systems €xel eniong epyaoTei otov EAOT WG eNIKEPAAAG
ENBEWPNTAC OCUOCTNUATWY MOoIOTNTAG KAl AOPAAEIOC TPOPIMWY KABWC €niong KAl WG TEXVIKOG
EMMNEIPOYVWMWY O avdAAoya B€uaTta. ZAPEPA dpaocTNPIONOIEiITAl JECW TNG €TdIpiag Tou RaD45 wg Food
Industry Technical Expert o€ 6€uaTa TEXVOAOVIKAG CUMBOUAEUTIKAG YIA TO oXESIAONO, avANTUEN, NApAywyn
Kdl BeATiwon npoidvTwy, diaxeipion noldTNTAG KAl vouobeoiag Tpopipwyv. MapdAAnAa cuvepydleTal OTO
oxedlaoud KAl uAonoinon eKNAIDEUTIKWY MPOYPAMMUATWY Vid To npdéypaupa “Néa Mlewpyia via Tn Néa lMevid”
(Agrofood Academy KAN) KOl CUUPETEXEI O €PEUVNTIKA MAVENIOTNUIAKA €pydal.

Dr. Paul
Takhistov

Dr. Paul Takhistov is an Associate Professor of Food Engineering at the Department
of Food Science, Rutgers the State University of New Jersey. He holds advance degrees in Chemical Engi-
neering and Physical Chemistry. He came to the Rutgers in 2002 from the Univ. of Notre Dame where he held
a research faculty position at the Dept. of Chemical Engineering. His research interests are in understanding
the physico-chemical interactions between multiphase matrices with biotic and abiotic materials, in order
to allow rational choice and manipulation of materials improving their safety and quality. His group is
currently performing several research projects focused on the development of nanostructured functional
materials for biodetection and advance drug delivery applications. Additional research interests: applica-
tion of nanofluidics and non-linear electrokinetic phenomena for advanced material functionalization. Some
other projects development for biosecurity applications, modeling of the microbial population dynamics in
extreme environments; studying of pathogens adhesion to the nano-structured surfaces during biofilm
development and investigating the effects of electro-magnetic field on bacterial inactivation.

He is an editorial board member of Food Biophysics Journal, Journal of Applied Packaging Research, and
Journal of Food, Agriculture & Environment. Dr. Takhistov's research is currently supported by the USDA,
NSF and DHS.



KaAAidonn
BaoiAgiou

Client Service Director Solid Hava.

[evvnBnke otnv ABNAva Kal KaTtéxel nTtuxio Marketing Management and 1o Deree
School of Business & Economics (American College of Greece).

=Zekivnoeg Tnv kKapi€pa Tng oTtn Solid Havas 10 1992 o710 dI1A®PNUICTIKO TUAMA Kal To 1999 peTatébnke oTO
TUAMA dNPOCIWY OXECEWV ONOU KATEXEI TN B€on TNG €NIKEPAAAS eEunnpeTnong neAaTtwy (Client Service
Director PR).

‘Exel NOAUETA eunelpia Tooo oTnv above the line diapnuion 660 Kal oTI¢ Anudoieg Ix€oelg. AVAUEST OTOUG
neAdTEG nMou €xel xelploTei OAa auTd Ta xpdvia nepiAapBdvovTtal TOGo EAANVIKEC OCO KAl MOAUEDOVIKEC
eTaIpeieg, 6nwc EAAIZ-Unilever Hellas, TIQTHX, Intersport, Alfa AB. KoukouTtdpng, Pernod Ricard, Mars
Hellas, EYPHKA, EAAnVIKNA ETalipeia MniokoTwy, Ynoupyeio Oikovouikwy, MAAIZIO K.4.

lwdvvng
BiBuvocg

O Mdavvng BiBuvdg eival I0pUTAG Kal YeVIKOG dieuBuvTtng Tng Critical Path, n onoia
and 1o 2006 aoxoAeiTal anNoKAEIOTIKA PE UNNPEeCiec eknaideuong, niotonoinong kal avdnTtuéng oe project
kal change management. Mpiv and tnv Critical Path, €xel epyaocTei oe eTaipeieg dnwg n Vodafone kal n
Nokia. Eival niotonoinuévog Project Management Professional (PMP) kal Agile Certified Practitioner
(PMI-ACP) andé 1o PMI, PRINCE2 Practitioner ané tnv AXELOS, Change Management Practitioner and tnv
APMG, ev €Xxel KAl TIG NIOCTOMOINCEIG project management IPMA-D kalr OPM2.

Mépa and ekTeTaPévn eunelpia otnv diaxeipion €pywv UPNAAG NOAUNAOKOTNTAG, €XEl MOAAEG XIAIADEG WPEQ
EKMAIOEUTIKNAG KAl CUMPBOUAEUTIKAG eunelpiag oTto project management.



EAEvn
fwyou

XnUIkdg Mnxavikog, PhD. ‘Exel AdBel didakTopikd and 1o EpyaoctiAplo Xnueiag Kal
Texvoloviag Tpo@iuwyv TNG IXOAAC XNUIKWV Mnxavikwyv Tou EOvikoUu MeTtodRBiou MoAuTtexveiou, dnou Kal
epyAleTal WG EPEUVNATPIA. Exel cUppeTAoXEl o€ eupwnaikd KAl EAANVIKA XpNUATodOTOUUEVA €PEUVNTIKA
MPEOYPAPMATA OTA €MICTNUOVIKA Nedia TNG AavANTUENG KAIVOTOUWY TEXVOAOVIWV VIA TNV EMIJAKUVGON TNG
didpkelag dwng. Eival uneuBuvn diaxeipiong KAl ENIKOIVWVIAG TNG NAEKTPOVIKNG Bdong dedouévwy FRISBEE
Cold Chain Database n onoia anoTteAsi Tnv NpwTN CUVTOVIOMEVN Npoondbeiad CUAAOYAG MPAYUATIKWOV
XPOVOBEPUOKPACIAKWY OEQOMEVWY TNG YUKTIKAC aAucidag Tpopidwy oTny Eupwnn. ‘Exel noAueTh epynelpia
oTNV AavAanTuEn PAaBNUATIKOV JOVTEAWYV NPoodlopiohoU TNG NoldTNTAC KAl TNG evanopévouoag SIAPKEIAG
CWNG TpoPipwy oe didpopda oTddia TNG YUKTIKAG aAucidag. MpdpaTta €EeAéyel Enikoupn KaBnynTtpia oTto
VYVWOTIKO avTikeiyevo «Eneepyacia kal Zuvtnpnon Tpo@iuywv» oTo TuApga EnioThAung Tpooipywyv &
A1aTPOPAG, TNG ZXOANG MNewnoVvikwy Eniotnuwy Tou MavenioTnuiou ©scocaAiag
MapdAANAQ €ival hid €K TWV IDPUTWY TNG start-up eTaipeiac NFA, n onoia dpaocTnplonolgiTal oTNV MAPAYWYN
(PUOIKWV EKXUAIOUATWY and apwWHATIKA KAl PAPUAKEUTIKA PUTA VIA XPNOoN TOUG WG PUOCIKESC a UAeg and Tn
Brounxavia TooQipwyV.

Mapia
KayokepdaAou

H Mapia KayokepdAou eivar Kabnyntpia Alatpo@ng oTto Tunpa EniotApng
Tpopipwy Kal AlaTpo®nAg Tou AvBpwnou Tou NewnovikoU MaveniotTnuiou ABnvav.
Eival yéAog Tng EBVIKNAG EMiITponng AlatpopIkng MoAITikAg (2016-cnApepa), yéAog Tou Scientific Board, Euro-
pean Food Information Council (EUFIC) (2020-cAuepa) Kal YéEAoG Tou Executive Board, European Food
Information Resource (EuroFIR) AISBL (2017-cnuepa). ‘Exel diateAéoel AvTinpuTtavng Tou [ewnovikou
MavenioTnuiou ABnvwyv (2014-2018), uéAog Tou EBvVIKoU XuuPBouAiou Epeuvacg kal Kalvotopiag (2016-2019),
Tou AloIKNTIKOU YXUuBouAiou Tou EDET (2015-2018), péAOC Kal AvTIinpoedpog Tou AIOIKNTIKOU XUuUPBoUAiou
Tou EAANnvikoU I|voTiTtoutou [Maotép (2015-2018 kar 2018-2019). >noudaoce Xnueia oTto EOVIKO Kai
KanodioTtplakd MaveniotThpio ABnvwy kKal EniotAun Tpogiuwy Kal Alatpogpn oto lMaveniotApio Cornell Twv
HMOA (MSc kal PhD). To enioTnPoVIKO TG evalapEpoV KIVEI n BEATIwonN TNG dNPdCIAG UYEiag HEow TNG OPONG
d1aTpoPIKNG NpdoAnPng Kal eoTIAleTal o€ cUyxpova B€uaTa nou apopoulVv oTnV BIWoiun d1aTPOoPA KAl oThV
aglpOpo AavAnTUEN TOU aypodIiaTPpoPIKoU XWPOoU oTny EAAGSA.



Mwpyog-MixanA
KANUNG

George Michael Klimis B.Sc. (Hons), PGDip.Sc, MBA, PhD, is currently Professor of
Management and Marketing at Panteion University, Athens Greece, and adjunct professor at the Hellenic
Open University. He studied mathematics at Aristotle University, Greece, and Music Information Technology
in London and earned an MBA from Cass Business School, and a PhD (funded by a Cass scholarship) from
the same school where he also worked as a research fellow and lecturer.
He has published in prestigious journals and worked as a freelance management consultant in various com-
panies in Greece, the UK and Sweden.

Xdpng
Kopdacg

Export Director with 30 years’ experience in FMCG food industry, responsible for
setting up business models, business development, distributor management, covering Europe, America,
Middle East and other parts of the world.

Entrepreneurial mind set with solid strategic, analytical, negotiation and communication skills, managing
concept -to- execution strategies, with Senior level experience in B2C, B2B (Horeca), licensing agreements,
and P&L management.

Started his career as Caterplan Manager in Knorr Foods (Unilever), followed but various senior positions in
General Mills (Pillsbury, Haagen Dazs, Nature Valley) among which the position of Area Director for Russia
/ Turkey and Balkans. For the last 8 years, he holds the position of Exports Director in Delta Foods SA.

lwdvvng
KoupkouTacg

O Tidvvng KoupkoUTag e€ival nNTuxioUxog Tou TUAMATOG AIOIKNTIKAG EnloTAPNg&
TexvoAovyiag Tou OikovoulkoU MavenioTnuiou ABNVWV KAl KATOXOC METANTUXIAKOU WUE TiTAO Supply Engineer-
ing and Logistics and 1o Maveniotnpio Warwick tng AyyAiag. Eniong kaTtéxel Tnv nictonoinon CPIM (Certifi-
cation in Production and Inventory Management) and 1o Auegpikavikd IvoTiTouto EQpodiacTikng AAucidag
(ASCM/APICS).H dvw Twv 10 €TV €nayyeAMATIKA pneipia Tou Mdvvn, kaAunter Ao To €UpPog TNG
EpodiaoTikng AAucidag and Ttnv lMpoypauuaTtioyd, Tnv Mapaywyn Kal Ta Logistics, HéExpl TNV XUVOAIKA
Alaxeipion TNG EpodIacTIKAG AAUGISAC NOAUEBVIKWY eTalpel®V 6nwe n Unilever kal n ALCON Laboratories.



BaociAgiog
KpgoTocg

O BaociAng KpéoTog eival andpoiTog¢ Tou TUApaTtog EnioTAnuNg kal TexvoAoyiag
Tpopiywyv Tou lewnovikoU lMavenioTnpyiou ABnNvVvWV Kal KATOXOG METANTUXIAKOU TiITAOU onoudwyv and To
MavenioThnyio Reading Tou Hvwuévou BaolAeiou oe O€uata AlaocpdAiong lMoidétntag. Eival eniong
and@oliTog TG EOVIKNAG ZXOANG Anpdolag Aloiknong . ‘Exel epyaoTei otn Unilever Hellas kail €xel dlaTeA&écel
MpoioTtduevog A/voswv oTnv KevTpikn Ynnpeoia Tou EQET. ‘Hrtav pélog tou Advisory Forum Tng EFSA,
EBvikd onpeio enapng Ttou Codex kal EoTiakd onpeio Tng EFSA. Eival eyyeEYPAUMEVOG OTA MNTPWA
eknaldeuTtwy Tou INEM kal Tou EQET KAl OTO UNTPWO EUNEIPOYVWHUOVWY Tou TAIEX, evw €XEl CUMMETAOXEI
WG OUVTOVIOTAG eKNAideuong KAl EKNAIBEUTAC oTa npoypdupaTta Better Training for Safer Foods (BTSF) Tng
Eupwnaikng Enitponng.

OpaykouAng A.
KpodKog

O ®paykoUAnc A. Kpdkog eival Mpoiotduevog Tng AleuBuvong Tunonoinong Tou
EAANVIKoU OpyaviouoU Tunonoinong (EXYTM/EAOT). Eival Xnuikdg (EKMA), e HETANTUXIAKEG ONOUdEG oTNV
AyvAia (MSc, PhD) otnv AvaAuTikiA Xnueia - Xnueia Tpopiywy. And 1o 2004 d1ddokel, wg XuvepyadldUevo
ExknaideuTikd Mpoownikd, oto MeTanTtuxiakd Mpodypauua Znoudwyv «Alaxeipion kal TexvoAoyia Moldtntag
(AT » (2004 - 2018) ka1 oT1o MponTuxiakd Mpdypauua Znoudwyv «Aloiknon Enixeipnoewyv kKal Opyavioumy
(AEO)» (2019) Tou EATIL ‘Exel d1aTeA€0El ZUVTOVIOTAC €MBewPNTAC XUuoThudTwy Alaxeipiong MoidTnTag,
JuoTnpdTwy Alaxeipiong Tng AocgpdAeiac Twv Tpogiywv (HACCP) kal XuoTnudtwv MepIBAAANOVTIKAG
Alaxeipiong Kal €10NyNTAG O €KNAIOEUTIKA OCEMUIVAPIA KAl NUEPIOEG OXETIKA WE B€uaTa TUNoOMNoinong,
Unodouwy noidTNTAag, cUoTNPATWY dlaxeipiong TNG nMoldTNTAg, dIAXEipPIoNg TNG ACPAAEIAG TWV TPOPINWYV
(HACCP) kal d1axeIpIoTIKAC endpKkelag. Eival eionynTAG o€ YeTANTUXIOKA npoypdupaTa onoudwy ce B€uaTta
noldTNTAG, CUCTNUATWY dlaxeipiong Kal cuoTNUATwY dlaxeipiong diakivduveuong Kal €xel eniBAEPEI NANOOC
SINAWMATIKWY €PYACINV O JETANTUXIAKSO €ninedo.



Mdavvng
MwUocoyAou

O TMdavvng MwuocoyAou eival andégolTo¢ Tou Manchester Business School, ev
NAPAAANAQ PE TIC ONOUDEC TOU CUMMETEIXE KAl O EPEUVNTIKSO Npdypaupa avdAuong
TWV EUNOPIKWY OXECEWV PETAEU TV MEYAAWY aAucidwyv Super Market (TESCO, ASDA, Sainsbury’s). ‘Exel 10+
xpoévia eunelpia oto brand management kal business development, énou and 1o 2009 €xel cuvepPYACTEI UE
ETAIPIECG KAl opyaviouoUug dnwcg n Vivartia Goody’s S.A. Kal TO ApepIkavikd EnigeAntiAplo otnv EAAGSA. And
T0 NoguBpio 2016, wg Country Manager Tng Registrar Corp, €xel avaAdBel Tnv avdntuEn TwWV €UNOPIKWYV
dpaoTnploTATwY Tng €Talpiag otn NA Eupwnn. Tautdéxpova and 1o 2018 nyeital, wg Director, Operations &
Strategic Growth 71ng opddag otnv Elementals Co.,, n onoia avaAauBdvel OAIGTIKA TNV EPMOPIKNA
MEOETOINACIA TWV ETAIPIOV VIA TNV ENEKTACN TOUG OTNV AUEPIKAVIKA dyopd Kdl Tn d1acUVvOeEonh TOUg ME
AUEPIKAVOUC ayopaoTéG. Evw and 1o 2019, cUppEeETEXEI OTNV APEPIKAVIKA eTalpia OnePoint Sales & Distribu-
tion, w¢ Director, Sales & Business Development, n onoia diaxeipileTal €TAIPIEC TOOPIMWY & KAAAUVTIKOV
TOOO OTNV €UNOPIKA dPAcTNPIOTNTA TOUG 000 KAl oTn dlaxeipion TNG €PodIAoTIKAG ToOug aAucidag oTnv
ayopd Twv HIMA.

AuaAio
[Manakoouad

Andépoitn Twv TElI AOHNQN Tng XIXxoAAg TexvoAovyia Tpopipwyv. MNa 27 xpdvia
oTéAexoq TNG AEATA TPO®DIMA otn dieUbuvon Epeuvag kal AvdnTuEng. Apxikd cav Project leader kal oTn
ouvéxela ocav R&D SENSORY LAB MANAGER via Ta gpyooTdoid : yiaoupTioU , YAAAKTOG , TUpIoU, XUuwyv. H
Baoikn pou eknaideuon oTnv €nicTAPN Tou OPYAVOANNTIKOU €YIVE KUPIWG OTA OPYAVOANMNTIKA EPYACTAPIA
TnGg DANONE oTtn laAAia kal otnv lonavia. H eknaideuon pou o1a OpyavoAnnTIKA XAPAKTNPIOTIKA TwV
XUM®V, €YIVE 0TO €pyooTdoio Tng TAGASAKO oTn leppavia. Znuepa, epydlopal oTo €pyooTACIO MAPAYWYNAG
Kdl eynopiag naywtwyv MMONITO AEBE cav uneuBbuvn diac@daAiong noidtnTag Kal unevbuvn R&D.

2TEPAVOC
>TEPAVAKNG

XNUIKOG Mnxavikog, e onoudég oTto naveniotThnyio McGill Tou Kavadd, kal 25etn
EMMEIPIA OTO XWPO TWV TpoPipwv Kal €1d8IkdTEPa o Mapyapiveg kI ‘EAaiq,
FTOAOKTOKOMIKA KAl €idn Zvak. EpydoTnke oTnv EAATY oTouc Topeic Mapaywyng, Alacpdiiong MoidtnTag Kal
AvAnTuEng NEéwv MpoidvTwy. ZuvéXioce OTO €EWTEPIKO, OTIC NoAuebvikég Unilever kal Barry Callebaut oe
poAoug Eknaideuong kai ZuvexoUg BeAtimong (TPM, Lean) otn Moi1étnTa MpoidvTog Kal AcopdAeia Tpopipwy.
>NAdeEPA gival AleuBuvTng Alaoc@pdAiong Moidtntag Tou Ouidou Chipita.



